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Historical Overview: 
Newspapers (not gazettes and bulletins, which are similar, but were not intended for the general 
public and featured restricted topics) arose in the 17th Century in Europe (‘Newspaper,’ 
Wikipedia). The first English language newspaper, Corante, or weekely news from Italy, 
Germany, etc., was published in 1620 in Amsterdam (ibid). The first newspaper in the Americas 
was published in Boston in 1690 and was titled Publick Occurrences Both Forreign and 
Domestick. Contemporary newspapers generate 70-80% of their revenue from advertising and 
the remaining 20-30% from sales and subscriptions (ibid). However, this has not always been the 
prevailing business model. The first newspaper that decided to subsidize the cost of printing and 
distributing newspapers, rather than have subscribers and purchasers cover the entire cost of the 
newspaper was The Sun in New York City in 1833 (ibid). Subsidizing their paper with 
advertisements enabled The Sun to charge 1-cent per copy rather than 6-cents (ibid). As print 
technology advanced, the cost of creating and printing newspapers dropped, making them an 
inexpensive way for the public to access information.  

The growth of the newspaper industry is connected to many socially, politically, and culturally 
significant aspects of 18th, 19th, and 20th centuries (ibid). The rise of newspapers was linked to 
increased literacy in the Western world and the constitutional rights of freedom of speech and 
freedom of the press (ibid). Advanced print technology mirrored the industrial revolution (ibid). 
Valuing, guaranteeing, and fostering editorial and journalistic independence has been linked to 
projects of political democracy (i.e. whether the news is controlled by the government, whether it 
is censored, or whether it is able to critique domestic or international regimes of power) 
(‘Freedom of the press,’ Wikipedia). Since newspapers were designed to bring political, social, 
and cultural information to the public in an accessible and neutral way, the increase in 
newspapers has been linked to the rise of democracy and participatory government (ibid). 

As of 2017, the Press Freedom Index has ranked the United States number 43rd for press 
freedom out of 180 countries. The U.S. has less press freedom than most of Europe, Canada, 
Jamaica, Costa Rica, Ghana, South Africa, Chile, and other countries (https://en.wikipedia.org/
wiki/Press_Freedom_Index). This is important to note because the Press Freedom Index takes 
into account “media independence, environment and self-censorship, legislative framework, 
transparency, and infrastructure” (‘Press Freedom Index, Wikipedia), as well as violence against 
journalists, including those attributable to the government, but also pressure from outside groups 
and organizations (ibid), meaning that despite the fact that American journalists are 
constitutionally able to practice free speech, self-censorship and outside pressure still exists. 
Something we may want to look into or think about it is pressure from companies that advertised 
in newspapers. I know that part of the media impact research is supposed to think about how 
philanthropic donors are requiring that newspapers measure their impact for grants, and how that 
might impact newspapers. A parallel question we may want to consider is how advertising as a 
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mode of revenue creation impacted journalism as well, considering it placed newspapers 
(designed for the public) in the hands of private interest beyond just their subscribers. 
 

Figure 1. World Press Freedom Index 2017 

What is a Newspaper? 
According to Wikipedia newspapers typically meet four criteria: 1) public accessibility; 2) 
periodicity; 3) currency; 4) universality. Newspapers periodicity changes depending on the 
newspaper, with the typical periodicity being daily, weekly, and biweekly (‘Newspaper,’ 
Wikipedia). Some larger newspapers have a morning and evening edition in order to capture 
breaking news (ibid). With the advent of the internet, many newspapers, even those with paper 
editions, update breaking stories online as they unfold (ibid).  

Newspapers target a broad spectrum of readers, usually geographically defined (ibid). So one 
question for the 4HumWE1S project will be whether or not we want to target only large national 
and international newspapers, or if we are also interested in regional newspapers. The current 
importance of newspapers for local information gathering (see below for more information about 



local newspaper impact) suggests regional newspapers are important sources of information, 
which means we should discuss how we select which regional newspapers to include. 

It is important to note that the ‘Newspaper’ article on Wikipedia refers to what we would call 
‘The Humanities’ as ‘The Arts’ — “the news includes political events and personalities, business 
and finance, crime, weather, and natural disasters; health and medicine, science, and computers 
and technology; sports; and entertainment, society, food and cooking, clothing and home fashion, 
and the arts.” Wikipedia defines the arts as follows, “in modern academia, the arts are usually 
grouped with or as a subset of the humanities. Some subjects in the humanities are history, 
linguistics, literature, theology, philosophy, and/or logic” (‘The arts,’ Wikipedia). This pertains to 
our research, as we are academics (so we use the term ‘The Humanities’), but we are using 
popular press to conduct our research, so ‘The Arts’ may be a term we want to track even in the 
Americas. 

Newspapers that depend on advertising for revenue generally gather and report circulation 
numbers (‘Newspaper Circulation,’ Wikipedia). Circulation is the number of copies a newspaper 
distributes on an average day and is used to set advertising rates (ibid). It is not always the same 
as copies sold (which is called paid circulation), since some newspapers are distributed without 
cost to the reader (ibid). Additionally readership figures are usually higher than circulation 
figures because of the assumption that, in general, a newspaper is read by more than one person 
(ibid). Reported circulation numbers are audited by independent bodies in most countries to 
assure advertisers that newspapers really have the reach they claim (ibid). The bureau that audits 
newspaper circulation claims in the U.S. is the Alliance for Audited Media (formerly the Audit 
Bureau of Circulations). 

News agencies are organizations that gather news and sell reports to news organizations, such as 
newspapers, magazines, radio, and television broadcasters (‘News Agency,’ Wikipedia). 
Examples of English language news agencies are the Associated Press (AP) and Reuters. They 
operate under the “basic philosophy of providing a single objective news feed to all subscribers; 
they do not provide separate feeds for conservative or liberal newspapers” (ibid). We may want 
to look into using the AP and Reuters in our research as they distribute news widely, and have a 
larger footprint than most newspapers, since they also distribute their stories to other forms of 
news organizations. 

Contemporary Newspapers: 
A newspaper’s well-being is commonly measured by market penetration, meaning a percentage 
of households that receive a copy out of the number of households in the paper’s market area 
(‘Newspapers,’ Wikipedia). In the early 20th century, newspaper market penetration was 123%, 
meaning most households received more than one newspaper (ibid). In the 1970s, market 
penetration dipped below 100% (ibid). By 2000, it was only 53% and falling (ibid).  

Decline in newspaper readership is often attributed to several factors, including, the loss of 
classified advertising to websites like Craigslist and Ebay, and readers choosing to receive their 



news from the television and the Internet (‘Decline of newspapers,’ Wikipedia). Another 
challenge contemporary newspapers face is their aging readership. Young news readers are 
choosing to read their news online rather than in print. See Figure 2 below for where news 
readers get their news on certain topics by age. (The internet is defined as web-only destinations 
by the Pew Research Center). 

Figure 2. The Top Sources for Local News and Information Vary by Age, source: Pew Research 
Center 

One of the ways American newspapers have attempted to cope with the shrinking industry is 
through consolidation (‘Newspapers: Fact Sheet,’ Pew Research Center). For example, tronc 
(formerly Tribune Publishing) owns and distributes The San Diego Union Tribune, The Chicago 
Tribune, and the Los Angeles Times and Digital First Media owns San Jose Mercury News, The 
Denver Post and the Orange County Register. For a more complete list of American newspapers 
and the companies who own them, see Wikipedia’s ‘List of newspapers in the United States: 
https://en.wikipedia.org/wiki/List_of_newspapers_in_the_United_States#By_circulation.  

Many newspapers have, at least partially, moved online. Online newspapers are online versions 
of print newspapers or stand-alone news publications published solely online (‘Online 
Newspaper,’ Wikipedia). Some newspapers have a portion or all of their content available for free 
online, and others paywall their content (‘Newspapers: Fact Sheet,’ Pew Research Center). 
Going online created opportunities for newspapers, such as presenting breaking news more 

https://en.wikipedia.org/wiki/List_of_newspapers_in_the_United_States#By_circulation


quickly (as mentioned earlier), and lowering printing overhead (‘Online Newspaper,’ Wikipedia). 
Many viewed moving online as a way to strengthen the newspaper industry’s chance of survival 
(ibid). Moving online has challenged circulation as the primary measurement of a newspaper’s 
success as subscribers are no longer the only readers of content. The number of newspaper 
readers who read a newspaper in digital form, or who have subscriptions, is not the same number 
as the share of Americans who come across individual newspaper stories as they surf the web.  
 “Consumers of individual bits of information may not remember having read a   
 newspaper, or have even realized that they did. (We have found that most people who 
 read an article on a website do not read any other articles on that site in a given month,  
 suggesting that this kind of incidental readership is common.) … when it comes to all  
 newspaper website visitors – not just subscribers – the newspapers analyzed all had more  
 digital traffic than print subscribers” (‘Newspapers: Fact Sheet,’ Pew Research Center). 
However, despite moving online, the newspaper industry continues to shrink (ibid). 

As newspapers have moved online, 1/4 of newspaper total revenue of their advertising revenue 
also come from online advertisements. Despite this, and declining newspaper circulation 
numbers, “print remains a vital part of newspapers’ distribution picture. In 2015, print circulation 
makes up 78% of weekday circulation and 86% of all Sunday circulation. Only three newspapers 
had more average weekday digital circulation than average weekday print circulation in the same 
period” (ibid). 

Despite generating a smaller percentage of America’s news consumers than TV news, according 
to the Pew Research Center, Americans rely on different news sources for different topics, and 
though Americans rely on newspapers as their first source of information on specific topics (see 
figure 4 below) (‘How people learn about their local community,’ Pew Research 
Center).“Newspapers (both the print and online versions, though primarily print) rank first or tie 
for first as the source people rely on most for 11 of the 16 different kinds of local information 
asked about—more topics than any other media source. But most of these topics—many of 
which relate to civic affairs such as government—taxes, etc., are ones followed by fewer 
Americans on a regular basis … This dependence on newspapers for so many local topics sets it 
apart from all other sources of local news.  The internet, which was cited as the most relied upon 
source for five of the 16 topics, was a distant second to newspapers in terms of widespread use 
and value.” This suggests that newspapers are still vital sources of local information for 
Americans. “Local TV draws a mass audience largely around a few popular subjects; local 
newspapers attract a smaller cohort of citizens but for a wider range of civically oriented 
subjects” (ibid). In fact, the Pew study found that more Americans relied on newspapers for local 
news topics than they did the internet (ibid). 



 
Figure 3. Which Sources Top the List for 16 Different Local Topics? source: the Pew Research 

Center 
 



Figure 4. The Topics for Which Newspapers are the Top Source, source: the Pew Research 
Center 

In addition to being an important local news source in the United States, newspaper circulation is 
increasing in the BRICS countries (Brazil, Russia, India, China, and South Africa) due to 
increased literacy and rising income and population (‘Newspaper Circulation,’ Wikipedia). In 
fact, the English language newspaper with the highest circulation in the world is the Times of 
India (for more info on the times, visit: https://en.wikipedia.org/wiki/The_Times_of_India). 
“Amidst the global impression of print media losing ground, India’s federal body that registers 
publications says print media is growing in India by 6.25%. Both number and circulation of 
registered newspapers have gone up. Hindi publications lead followed by English at No. 2 and 
Urdu at No. 3” (‘Print Media grows by 6.25%; Urdu at No. 3,’ TwoCircles). This is of interest to 
the 4HumWE1S project because both India and South Africa have many English Language 
newspapers, meaning they will be important sites that extend our research beyond the Western 
world when we scale up to the global level. 

Helpful Links for Determining Which Newspapers to Include: 
1. List of newspapers in the United States by circulation: https://en.wikipedia.org/wiki/

List_of_newspapers_in_the_United_States#By_circulation  
2. List of newspapers in the United Kingdom by circulation: https://en.wikipedia.org/wiki/

List_of_newspapers_in_the_United_Kingdom_by_circulation  
3. List of newspapers in Australia by circulation: https://en.wikipedia.org/wiki/

List_of_newspapers_in_Australia_by_circulation  
4. List of newspapers in Canada by circulation: https://en.wikipedia.org/wiki/

List_of_newspapers_in_Canada_by_circulation  
5. List of newspapers in South Africa (by circulation and province): https://en.wikipedia.org/

wiki/List_of_newspapers_in_South_Africa#Newspapers_by_circulation  
6. List of newspapers in  
7. List of newspapers by continent: https://en.wikipedia.org/wiki/Lists_of_newspapers 
8. List of newspapers by circulation: https://en.wikipedia.org/wiki/

List_of_newspapers_by_circulation 

Sources: 
• ‘The Times of India,’ Wikipedia: https://en.wikipedia.org/wiki/The_Times_of_India  
• ‘Aging of Newspaper Readership,’ Wikipedia: https://en.wikipedia.org/wiki/

Ageing_of_newspaper_readership  
• ‘The Arts,’ Wikipedia: https://en.wikipedia.org/wiki/The_arts 
• ‘Decline of Newspapers,’ Wikipedia: https://en.wikipedia.org/wiki/Decline_of_newspapers 
• ‘Freedom of the Press,’ Wikipedia: https://en.wikipedia.org/wiki/Freedom_of_the_press 
• ‘How People Learn About Their Local Community,’ Pew Research Center: http://

www.pewinternet.org/2011/09/26/how-people-learn-about-their-local-community/ 
• ‘News Agency,’ Wikipedia: https://en.wikipedia.org/wiki/News_agency 
• ‘Newspaper,’ Wikipedia: https://en.wikipedia.org/wiki/Online_newspaper 

https://en.wikipedia.org/wiki/The_Times_of_India
https://en.wikipedia.org/wiki/List_of_newspapers_in_the_United_States#By_circulation
https://en.wikipedia.org/wiki/List_of_newspapers_in_the_United_Kingdom_by_circulation
https://en.wikipedia.org/wiki/List_of_newspapers_in_Australia_by_circulation
https://en.wikipedia.org/wiki/List_of_newspapers_in_Canada_by_circulation
https://en.wikipedia.org/wiki/List_of_newspapers_in_South_Africa#Newspapers_by_circulation
https://en.wikipedia.org/wiki/Lists_of_newspapers
https://en.wikipedia.org/wiki/List_of_newspapers_by_circulation
https://en.wikipedia.org/wiki/The_Times_of_India
https://en.wikipedia.org/wiki/Ageing_of_newspaper_readership
https://en.wikipedia.org/wiki/The_arts
https://en.wikipedia.org/wiki/Decline_of_newspapers
https://en.wikipedia.org/wiki/Freedom_of_the_press
http://www.pewinternet.org/2011/09/26/how-people-learn-about-their-local-community/
https://en.wikipedia.org/wiki/News_agency
https://en.wikipedia.org/wiki/Online_newspaper


• ‘Newspaper Circulation,’ Wikipedia: https://en.wikipedia.org/wiki/Newspaper_circulation 
• ‘Newspaper: Fact Sheet,’ Pew research Center: http://www.journalism.org/2016/06/15/

newspapers-fact-sheet/?mobiright-demo=anchor,anchor 
• ‘Press Freedom Index,’ Wikipedia: https://en.wikipedia.org/wiki/Press_Freedom_Index  
• ‘Print Media grows by 6.25%; Urdu at No. 3,’ TwoCircles: http://twocircles.net/2011dec30/

print_media_grows_625_urdu_no_3.html 

https://en.wikipedia.org/wiki/Newspaper_circulation
http://www.journalism.org/2016/06/15/newspapers-fact-sheet/?mobiright-demo=anchor,anchor
https://en.wikipedia.org/wiki/Press_Freedom_Index
http://twocircles.net/2011dec30/print_media_grows_625_urdu_no_3.html

